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Hotels are going green (really)! And sustainability is the hot issue in the hotel industry.

| thought some of the most interesting comments came from the Hotel Leaders Outlook panel. Here are a few of the gen
from hotel industry leaders on the greening of hotels and sustainability in the hospitality industry -- is it here to stay or jus
fad?

This is not [just] a cost issue. It is a revenue issue as well.

We need to raise consciousness about sustainability. In the hospitality business, we touch millions of people every week
| absolutely believe this is here to stay. And we need to dedicate a lot more resources to it.

Mark Hoplamazian, President & CEO

Global Hyatt Corporation

It is good for the environment, it is good for business.

| see it as an opportunity. It is a revenue and an expense issue. Amex says that 50% of their corporate customers consic
in making reservations.

On expense, we are looking at light bulbs, water use, trash. There are huge ROIls associated associated with green.
As a business proposition, green can be can be rewarding.

As time goes on, the investment community is becoming more sensitive to this issue.

Companies on the leading edge of this will have an advantage.

For all those reasons, it is here to stay. To deny that is to put your head in the sand.

Christopher J. Nassetta

President & CEO

Hilton Hotels Corporation

Economically -- most important to us as an owner -- we are seeing replacement of air conditioning units with those that u
less electricity and are economically justified.

In marketing, the consumer is confused because there is no standard of what is green.
Monty J. Bennett, President & CEO
Ashford Hospitality Trust, Inc.

The customer is dictating that the hospitality industry go green. If you don't see it today, you will tomorrow. Get ready.
Every group meeting planner is going to check your carbon emissions.

You better build it green or convert it. Because if you don’t the customers won’'t come.

Laurence S. Geller, Chairman & CEO

Strategic Hotels & Resorts

The Travel Association’s research shows that 50% of travelers say that they are more likely to book travel at a green hot
As an industry, we need to embrace sustainability. Consumers, will insist on it

"It is here forever."

Jay Rasulo, Chairman,

Walt Disney Parks and Resorts

What is clear to these industry leaders it that the market is driving the change toward sustainability - and where there is
demand, supply is sure to follow. While some in the industry will hop on the green bandwagon to maintain their position i
the marketplace, others will use the change to identify new opportunities, re-position their properties and portfolios, and
create profitability for their companies and their investors.
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| am looking forward to the new opportunities this change will bring to the industry!

It is possible that we will look back on 2007-2008 as the "tipping point" for the greening of the hotel industry. To be sure,
many owners and operators have gone beyond the "what if* debate and are now engaged in the "how to" dialogue. Wha
the hard numbers? For new builds versus conversions? How do new green practices affect operating costs and how are
operation practices implemented? How will "green" issues impact valuation? Get financed? Where are the case studies?
has been in the trenches? Who are the real experts?

These are the questions and hard economic issues that provide the focus for The UNLV-JMBM Hotel Developers
Conference(TM), March 11-13, 2008 in Las Vegas. Our panelists and speakers are industry trailblazers who will share tf
hard-won experience and knowledge.

If you are determining how to participate in GREEN HOTEL development and operations, you will not want to miss this
opportunity to stay ahead of the curve.

Please join me in Las Vegas for this important conference!
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