
Splendia.com welcomes their 2,000th hotel, the Gansevoort South Hotel, Spa and Residences!
2008-07-01 

Having firmly established their presence in the international markets, Splendia.com is moving towards attaining status as the
ultimate worldwide online reservation service for the discerning leisure and business traveller. 

Splendia.com welcomes its 2,000th hotel, the Gansevoort South Hotel, Spa and Residences in Miami, to their selection of
Luxury and Character Hotels. Splendia’s portfolio of hotels has grown 40% over the past twelve months and has quickly
become a notable player in the luxury travel market. Other notable partnerships include The Setai in Miami, Hotel Nikko in
San Francisco and many more throughout the US, Mexico, Brazil and Argentina. 

Founded in 2004 with European headquarters in Barcelona, Splendia.com has recently opened a regional office in Miami that
serves development efforts in North and South America. By the end of June 2008, there will be 16 travel professionals in
place to develop strategic partnerships across the Americas, including the Caribbean. In addition, Splendia.com will open a
Call Center in Miami bringing the total number of full-time travel professionals to 30 by year-end. 

As co-founder Elie de Coignac explains, ’We understand that luxury can mean different things to different people, this is why
we search the world to find hotels that offer real character and a consistently high, personalised standard of service.’ 

Splendia.com is always up to date on current travel trends, and is able to comment on top travel destinations and preferences
thanks to their annual customer and hotel surveys. 

’We pride ourselves on having in-depth knowledge of the travel industry and knowing where our customers want to go and
what they want to do while they’re there’, says co-founder Benoît Durand. ’We can tailor our service to reflect current trends
and demands.’ 

Splendia.com is a visually impactful website, clearly displaying images of each class of room so travellers can see exactly
what they are getting. Teamed with regular inspections and customer reviews of the hotels, travellers always know what to
expect. 

Splendia.com strives for singularity - something just a little bit different in every aspect of their service, from the design of
the website and originality of the hotels, to all those little extras which combine to add a touch of Splendia to the whole
experience. 

Splendia.com is a luxury hotel label that provides the ultimate online reservation service dedicated to leisure and business
travellers. With the European head office in Barcelona and branch offices in Miami, Marrakesh, Paris, Hong Kong, 
Splendia.com represents 2000 hotels throughout the world. The company’s expansion plans include an additional 2,500
hotels in the US and 2,000 in Asia. 

For more information about Splendia.com, please call (305) 379-3903 or email: 

Marketing Contact: Greg Romanelli, Hotel Business Marketing Manager | Greg@Splendia.com 

Hotel Affiliation Requests: Raul Vega, Hotel Business Director | Raul@Splendia.com 
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