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With Starbucks’ store closures gracing the cover of a local New York paper, the CEO of Subway Franchisee Advertising
Fund Trust Jeff Moody had a different story to tell while sipping a coffee outside the beleaguered coffee chain.

Thanks to Subway’s spot on health positioning and $5 subs, the world’s largest fast food chain is experiencing double-di
growth. Moody, who has held the post for a year, has successfully helmed the chain’s advertising arm while burger sales
gone flat and pizza sales are cold. In an extensive in-person Q&A with Brandweek News Editor Kenneth Hein, Moody

proclaimed his loyalty to Jared Fogle, his gut feeling that breakfast at Subway will go national and his disdain for the TV
Upfronts.

External Source - For the complete interview clieke

Source - Brandweek

This article comes from Hotel News Resource
http://www.hotelnewsresource.com
The URL for this story is:
http://www.hotelnewsresource.com/article33440.html
© 1998 - 2008 Nevistas and the author.

Brought to you by Hotel News Resource
Distribute your news on our Network
See what all the buzz is about at:
http://www.hotelnewsresource.com/Info-news_account_info.html



http://www.hotelnewsresource.com/article33440.html
http://www.hotelnewsresource.com/article33440.html
http://www.brandweek.com/bw/content_display/news-and-features/retail-restaurants/e3i0225fdadff130eba1c4049fa0e1658d8
http://www.hotelnewsresource.com/
http://www.hotelnewsresource.com/article33440.html
http://www.nevistas.com/rdnpdft.php?id=10008&ref=1

