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Amadeus significantly boosts focus and commitment to delivering IT solutions and services to the

Americas
2008-07-22

Creation of dedicated team headed by former IBM executive will benefit corporate and online travel customers in the U.S
Canada and Latin America

As proof of its increasing focus and commitment to the Americas region, Amadeus announced today the creation of a ne
dedicated team to serve the needs of travel management companies, multinational agencies and online travel agencies
U.S., Canada and Latin America.

To lead the effort, Amadeus has appointed 20-year IBM veteran, Dwayne Ingram, as Executive Vice President for the
Amadeus Multinational Customer Group serving the Americas. In this new role, Ingram and his team will be responsible
select large travel management companies, multinational agencies and online travel agencies across the region. Based
Amadeus’ Chicago center, Ingram will be responsible for leading sales, account management and travel technology effo
tandem with the company’s existing local commercial organizations.

A significant joint effort between Amadeus’ global and regional teams, Ingram will be an integral part of a leadership tear
headed by Gillian Gibson, Global Vice President of Amadeus’ Multinational Customer Group worldwide, and Kay Urban,
President and CEO of Amadeus North America.

"This marks a tremendous long-term investment and Amadeus’ ongoing commitment and presence in the region," said
Gibson. "Our focus will be on developing and delivering next generation IT services and solutions to corporate and online
customers that go well beyond 'traditional’ distribution offerings."

Urban said, "Dwayne brings a successful track record and tremendous experience in both travel and technology. With
Dwayne and his team in place, we have the right combination of technology, people and vision to optimally serve the
marketplace."

Urban added that Ingram’s broad experience in understanding and serving multinational customers would be pivotal to
Amadeus’ development of this growing market segment in the Americas.

Ingram has spent more than 23 years in consulting and information technology and has held various positions in executi
management, consulting, project management, sales and personnel leadership. He has over 15 years of industry experi
Travel and Transportation (T&T) industries, having led both IBM’s T&T outsourcing and consulting businesses. During hi
tenure at IBM, Ingram oversaw clients that ranged from hotels to casinos and from cruise lines to travel agencies.

Most recently, he served as the General Manager for the Application Management Services unit in the Americas for IBM
was responsible for applications maintenance and services practice delivered through both the consulting and outsourcir
channels of IBM Global Services and led a $2.5B application management and services business throughout the US, Ce
and Latin America. Previously, he served as Vice President of the Strategic Outsourcing business for IBM.

Ingram is a graduate of Lipscomb University in Nashville, Tennessee, with a Bachelor of Science degree in Managemen
Communications. He is heavily involved in several community organizations, both charitable and civic. He is a member ¢
the Florida Council of 100 (top CEOs/business leaders in Florida), the Board of Governors with the Florida Chamber of
Commerce, the Center for Educational Performance for Florida TaxWatch, the Community Leaders Council for the Unite
Way, and Board of Directors for Workforce Florida. He is also active in several other organizations including Big Brother:
Big Sisters and the YMCA.

About Amadeus

Amadeus is the chosen technology partner for providers, sellers, and buyers of travel. The company provides distributior
and point-of-sale solutions to help its customers adapt, grow and succeed in the fast changing travel industry. Customer
groups include travel providers (airlines, hotels, car rental companies, railway companies, ferry lines, cruise lines, insural
companies and tour operators), travel sellers (travel agencies) and travel buyers (corporations and travelers). Solutions ¢
grouped in four solution categories - Distribution & Content, Sales & e-Commerce, Business Management and Services
Consulting.

Amadeus has central sites in Madrid (corporate headquarters & marketing), Nice (development) and Erding (Operations
data processing centre) and regional offices in Miami, Buenos Aires and Bangkok. Amadeus maintains customer operati
in 76 countries covering more than 215 markets. Amadeus employs over 7,800 employees worldwide, representing 95
nationalities.

More information about Amadeus is availablevatiw.amadeus.com
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