
Ernst & Young’s Global hospitality insights highlights the growing lifestyle hotel trend
2008-07-23 

In today’s competitive landscape, hotel companies must distinguish themselves while satisfying consumer tastes. Primary and
secondary markets are being targeted by developers in the US and around the world as locations for ’lifestyle hotels,’ which
have become more and more popular. Learn about this niche in our new issue of Global Hospitality Insights: following the
lifestyle trend. 

Click here (  Adobe Acrobat PDF file) to download the complete report.
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