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It is the year 2020. The past twelve years have been a flurry of development in the areas of design, nanotechnology, rob
medicine, the internet, security and law. Contrary to popular opinion, the hotel industry has not been slow on the uptake.
been the decade of hospitality renaissance. A coming of age, an evolution of service as it should be...and a tribute to tru
personalization. Here's a look at the hotel guest experience in the year 2020 and how guests have helped the industry b
truly magnificent.

My stay. My choice. | can choose and book all elements of my stay before | arrive, from my king sized bed, a fabulous vie
of the sea, non-allergenic pillows, a romantic dinner at the hot new fusion restaurant on my 3rd night, a pampering at the
on the 4th, a round of golf on the 5th and a super chocolate sundae, served cold upon arrival (not to forget my airport pic
and drop with a virtual interactive city tour, of course). Hotel revenue and inventory management systems have evolved
level where every amenity and service can be chosen, packaged, sold and delivered.

| stay. | sell. | choose where to stay and what to do based on the recommendations of my personal social network. Why
should | trust all the hype, marketing and advertising when | have perfectly good friends & like-minded acquaintances
who've been there, done that? If | like what | experience, | may recommend the hotel to my network...and get paid doing
Hotels have realized that their guest’s virtual and physical social networks are a long ignored distribution channel and stz
monetizing it...with spectacular results. Not only are the distribution and commission margin costs a lot lower, but the qui:
of the referrals is a lot more credible and brings in exactly the kind of guests the hotel is looking for.

Get to the point. Inform and Entertain me. I'm tired of all the 'in-your-face’ advertising, biased news and media hype. |
choose what | want to see, hear and feel. | trust the news that is generated by people like me. | can use my intelligence t
differentiate between false promises and the true sincerity. | don’t have time for long, boring and irrelevant pitches...I war
you to get to the point. | want to be entertained! The unilateral media age is at an end. Citizen reporting and livecasting i
order of the day. News importance is dictated by the zeitgeist of these reports on the Web...every minute, every hour, ev
day...in vibrant photos, sound and video. Tiny mobile communication devices with projection capabilities & virtual interfac
connect everyone to everything on the global intelligent Web. Hotel marketing campaigns are created based on collectiv:
user experience and are as real as they are entertaining. Hotel PR Managers have become viral marketers and spend ti
reaching out to niche social networks.

Thisworksfor me. Thisdoesn't. Life is made up of moments. It's these you remember, cherish, crave. And sometimes
service experiences blow you away...a lot of times they leave you a nervous wreck. | want to be able to share my feeling
they elation or frustration immediately...when they are at their most intense. | want to ensure my voice is heard, is handle
with discretion and is acted upon. Welcome to the age of instant feedback. Hoteliers have learnt to capture moments of t
when they happen. This is done with no hotelier involvement and captured by an intelligent hotel, at the choice of its gue
and in vibrant video, voice or a ‘'mood snap’. This feedback system is considered the keystone to the hotel's Guest
Satisfaction Index at any point in time. The General Manager can see at a glance how guests in his hotel are feeling and
down to the causes of exemplary service...or dissapointment. This system serves to quickly correct service & product
lapses...and is ultimately a deciding factor in hotel performance.

Oneme. I'm sick of having a passport, 2 identity cards, 3 credit cards, 6 membership / retailer discount cards and 25 inte
profiles. Oh...and I'm not a fan of the room key card when | check into a hotel either! I'm unique. There’s only one of me.
it in the physical world or the virtual world. Therefore one identify would be most fitting. This is my virtual avatar, which
travels everywhere | go, be it on the internet or when | shop, travel and share my experiences with those | know. The
introduction of the 'ONE’ virtual fingerprint. This is a global, non-replicable key to user identity, credit, travel preferences,
health and history...an RFID + DNA based identification & encryption system. This 'fingerprint’ contains layers of
information that users choose to make available to other entities based on need and transaction. No more awkward and
attempts at hotel CRM. The intelligent hotel utilizes a guest’s virtual fingerprint to check them in, configure their room,
charge them at outlets (no more clunky cash registers and POS systems!), organize a birthday cake on their special day
hotel, check them out and keep in touch with them long after they've departed.

Article continues heréhttp://www.thetalentjungle.com/future-hotel-trends-2020

About the Author

At work, Jitendra Jain (JJ) is employed with Starwood Hotels & Resorts in Dubai as an E-Commerce Manager and hand|
hotel online marketing & distribution. At play, he is the founder of various online initiatives and free platforms like
www.thetalentjungle.conwww.younghotelier.com (among others) that aim to connect, educate and shine the limelight on
the true stars of the industry - the people that run it!

This article comes from Hotel News Resource
http://www.hotelnewsresource.com
The URL for this story is:
http://www.hotelnewsresource.com/article34708.html
© 1998 - 2008 Nevistas and the author.



http://www.hotelnewsresource.com/article34708.html
http://www.hotelnewsresource.com/article34708.html
http://www.thetalentjungle.com/future-hotel-trends-2020
http://www.thetalentjungle.com/
http://www.younghotelier.com/
http://www.hotelnewsresource.com/
http://www.hotelnewsresource.com/article34708.html

Brought to you by Hotel News Resource
Distribute your news on our Network
See what all the buzz is about at:
http://www.hotelnewsresource.com/Info-news_account_info.html



http://www.nevistas.com/rdnpdft.php?id=10008&ref=1

